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(@?) GBD Compass Release Notes v3.4.0

What's New in v3.4.0

This release enhances our existing Al visibility reports and introduces a more cohesive,
intuitive, and comprehensive analytics experience across visibility, citations, and sentiment.
The new and improved reports provide clearer insights, deeper granularity, and a more
connected way to understand how your brand and content are represented in Al
responses.

You can now refine and analyze your data more precisely using contextual coverage filters -
Domain Coverage in the Citation Domains report, Content Coverage in the Citation
Sources report, and Brand Coverage in the Prompt Overview report - allowing you to
explore the data based on how brands and websites are cited or mentioned in Al
responses. Please see the individual report sections below for more details on these
contextual coverage Filters.

Note: All reports in this release note reference Brand Visibility, Citation Share, and

Favorability Score as key metrics.

» Brand visibility is the percentage of queries in which your brand appears out of the
total queries for the selected date range and filters. For example, if there are 100
queries and your brand appears in 70 of them, your visibility is 70%. You can view this
overall or broken down by platform, location, or prompt groups to see a brand'’s visibility
in different contexts.

 Citation shareis the percentage of all citation links in Al responses that come from a
domain out of the total citation links that show up for the selected date range and
filters. For example, if there are 100 citation links across all queries and 20 of them are
from your website, your citation share is 20%. You can view this overall or broken down
by platform, location, or prompt groups to see a domain’s share of citation in different
contexts.

» Favorability score reflects whether Al responses about a brand are positive, negative,
or neutral. Starting at 50 (neutral), positive mentions raise the score and negative
mentions lower it. The score should be interpreted based on how far it deviates from
the baseline-higher above 50 indicates stronger positive perception, lower below 50
indicates stronger negative perception, while a score near 50 may result from balancing
or neutral mentions.
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New Reports

1. Visibility and Citation Overview

This view gives you a quick snapshot of your brand’s presence and influence in Al generated
responses across multiple LLM platforms. You can see not only how often your brand
appears (visibility) but also how much your website content is being referenced (citation
share), alongside the top-performing brand for visibility and the top-performing website
for citation share. These insights help you understand your prominence in Al responses and
highlight opportunities to strengthen your brand’s presence and content impact.

For deeper analysis, you can explore the Brand Visibility report, which allows you to
compare visibility and citation share across multiple brands, not just your own and the top
performer. This helps identify competitive positioning and guide strategies to improve your
brand'’s reach relative to others in the market.

Overview Brand Visibility Citation Domains Citation Sources =
Platform Location Prompt Intent Brand/Non-Brand Prompt Prompt Group 2025-10-01 2026-02-18
@ Showing results based on applied filters. Feel free to refine further.
‘ ChatGBD )
Your Visibility @ Top Brand's Visibilty @ Your Citation Share @ Top Citation Share @
1.0% +15.3% A41.2% *67% A1% +9.2% A41% 19.2%
Semrush growbydata.com
Your Visibility & Citation Share Distribution o =
PGBl Across Locations  Across Prompt Groups
Engine ¥ Visibility Citation Share
Perplexity 14.9% TN.8% 3.2% 4 -71%
ChatGPT 13.8% +-015% 3.6% ¥-10.6%
Google Al Mode 85% T18.9% 51% 1423%
Google Al Overview 77% 1948% 3.8% 111%
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2. Brand Visibility

This report provides a comprehensive view of how different brands are performing in Al
generated responses across multiple LLM platforms. It helps you understand not only your
own brand'’s visibility but also how it compares to competitors, enabling data-driven
decisions to strengthen your brand'’s presence.

« Visibility by Brand: The main table shows overall visibility (First column) and platform-
specific visibility (other columns) for each brand, sorted in descending order of overall
visibility. In addition to platform breakdown, you can also view visibility distributed
across locations or prompt groups. Prompt groups categorize prompts by business
function, product category, intent, or other criteria, giving a multi-dimensional view of
where brands are most visible.

« Visibility Trend for Brands: This chart shows the visibility trends for the top brands over
time. The time series can be grouped by day, week, month, or quarter using a toggle,
allowing you to track changes in visibility and identify patterns or emerging trends.

Together, these views provide actionable insights into competitive positioning and help
guide strategies to increase visibility across platforms, locations, and prompt groups.

Overview Brand Visibility Citation Domains Citation Sources ﬁ

Platform Location Prompt Intent Brand/Non-Brand Prompt Prompt Group 2025-10-01 2026-02-18

@ Make changes to filters to enable Apply

Visibility by Brand o (chateep ) =

50f 5 Calumns 8 Columns

Across Locations Across Prompt GI’DUPS

Brand Mention ¥ Overall ChatGPT Google Al Mode Google Al Overview
Semrush 412% 167% 383% 1421% 46.8% 118.0% 428% V-158% 321% 4 -14.4%

Ahrefs 276% 4 -3.7% 217% 122.6% 32.8% 189% 337% L-77% 212% V-31.2%

SE Ranking 17.3% 4-250% 14.6% L -347% 217% L-4T% 13.8% -32.9% 18.2% 4-24.7%
Keyword.com 12.5% 4 -458% 107% -487% 12.4% 4 -47.9% 14.3% -39.9% 15.4% 4-36.2%
GrowByData n.0% +15.3% 13.8% 4 -015% 85% 118.9% 77% +948% 14.9% 118%

Otterly.Al 9.4% 176% 81% ¥-191% 10.4% 163.2% 9.7% 1T107% 10.2% 121%

Profound 8.0% 129.2% 5.3% -473% 1.3% 1103.9% 8.8% 184.2% 5.2% 1251%

Peec Al 8.2% 1106.0% 7.9% 1104.6% 1.2% +181.3% 53% 451% 5.4% 114.4%

Advanced Web Ranking 6.6% 1185% 61% M127% 7.0% $-32.4% 52% 162.9% 01% 11731%

Visualping 57% <4 -16.3% 43% L -53.5% 5.9% T49.3% 7.0% T25.0% 6.9% -17.2%

seoClarity 51% 122.0% 65% 1213% 54% 169.3% 12% +-49.6% 6.0% 13.2%

Google Ads 45% 11267% 67% 1118.4% 6.3% 1531% 0.05% 4 -93.4% 0.07% 1100.0%

Prisync 41% V-71% 34% L -266% 4.4% 110.4% 46% T158% 43% V-13.4%

Brand24 50% T054% 10.4% 15731% 20% ¥-743% 18% +-74.4% 30% 4-97%
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Visibility Trend for Brands Brand Mention (All) (‘chatcep )
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3. Citation Domains

This report provides a detailed view of how different websites are being cited in Al
generated responses across multiple LLM platforms. It helps you understand which
domains are influencing Al responses the most, enabling insights into your content’s reach
and the competitive landscape of citations.

« Citation Share by Domains: The main table shows overall citation share (first column)
and platform-specific citation share (other columns) for each domain, sorted in
descending order of overall share. In addition to platform breakdown, you can also
view citation share distributed across locations or prompt groups. Prompt groups
categorize prompts by business function, product category, intent, or other criteria,
giving a multi-dimensional view of which domains are most referenced.

« Citation Share Trend: This chart shows the citation share trends for the top domains
over time. The time series can be grouped by day, week, month, or quarter using a

toggle, allowing you to track changes in citation prominence and identify patterns or
emerging trends.

A key feature of this report is the Domain Coverage filter. Using this filter, you can focus
on domains that are only citing your brand (but not your competitors), only citing your
competitors (but not you), citing both your brand and competitors (overlapping), or citing
other domains only. This allows you to isolate specific citation behaviors and better
understand your competitive landscape.

Together, these views provide actionable insights into which domains are most influential
in Al responses and help guide strategies to improve your website's visibility and citation
impact.
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Overview  Brand Visibility ~ Citation Domains Citation Sources =

Platform Location Prompt Intent Brand/Non-Brand Prompt Prompt Group 2025-10-01 2026-02-18

Domain Coverage

(@ Make changes to filters to enable Apply

Citation Share by Domains o (chaean ) =
5 of 5 Columns @ Columns
LYCEN R0l Across Locations  Across Prompt Groups
Citation Domain < ¥ Overall ChatGPT Google Al Mode Google Al Overview
growbydata.com 41% 19.2% 3.6% 4-10.5% 51% 142.3% 3.8% ™1% 3.2% V-71%
semrush.com 29% 1236% 3.3% +759% 27% 7% 2.8% 4-23.9% 23% T4.0%
reddit.com 2.2% ™1I% 2.4% 1-385% 18% T71.9% 16% T436% 35% ™833%
google.com 2.2% T17.9% 15% 119.6% 2.8% 7T40.6% 2.4% V-26% 2.3% T181%
searchengineland.com 19% ¥-057% 2.4% V-25% 15% +-0.06% 1.2% 168.2% 21% ¥-204%
keyword.com 18% 4-459% 13% 4-557% 18% 4-437% 2.9% ¢-343% 2.3% 4-331%
linkedin.com 15% +-66% 0.74% *4858% 2.3% $-16% 19% $-178% 15% $-37.4%
ahrefs.com 15% T51% 15% +-27% 14% 1371% 16% T81% 16% V-46%
seranking.com 13% 4-546% 0.61% -70.0% 18% 4-457% 15% 4-509% 16% 4-45.3%
advancedwebranking.com 10% 186% 0.82% "T44.4% 1% 4 -233% 10% 112.5% 15% 1629%
getpassionfruit.com 0.99% *672% 0.48% *1509% 1.2% 11026% 1.4% 1521% 1.6% 1118.8%
visualping.io 0.96% +-271% 0.65% +-43.3% 0.91% +-151% 17% +v-17.4% 1M% $-7.3%
wikipedia.org 0.81% T1626% 2.0% T140% 0.00% 1100.0% 0.03% 1100.0%
Sproutsocial.com 0.76% -316% 0.84% +-45.0% 0.60% +-28.5% 0.74% ™831% 0.98% +-35.4%
Citation Share Trend © Citation Domain (Al chateeD ) [2
Daily Monthly — Quarterly  Yearly
-O-All Advancedwebranking.com Google.com (- Seranking.com Keyword.com =~ Ahrefs.com ~()- Semrush.com =)~ Linkedin.com —()- Reddit.com =~ Growbydata.com
6%

A ® o
@ ot ot o o Oec“ o wo®

4. Citation Sources

The Citation Domains report shows citation share at the domain level, and the Citation
Sources report takes this further by showing citation share at the content (URL) level. The
main table lists each cited URL, the top 10 brands (based on visibility) referenced by that
URL, and the unique number of prompts in which these citations appear. Clicking on the
number of prompts takes you directly to the Prompt Overview page, with the relevant
prompts preselected for deeper analysis.
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Similar to Citation Domains, this report includes a Content Coverage filter. Using this filter,
you can focus on URLs that cite only your brand (but not your competitors), only your
competitors (but not you), cite both your brand and competitors (overlapping), or cite
other domains only. This allows you to isolate specific citation patterns and understand the
competitive landscape at the content level.

Together, the table and filter provide actionable insights into which content pieces are
driving citations for your brand, helping you track influence, identify key drivers, and guide
strategies to enhance visibility across Al platforms.

Overview Brand Visibility Citation Domains Citation Sources =

Platform Location Prompt Intent Brand/Nen-Brand Prompt Prompt Group 2025-10-01 2026-02-18

Content Coverage

@ Make changes to filters to enable Apply

Citation Sources © Brand (All) Citation Domain (All) chatcep ) [

Citation Link < TopBrands

https://keyword com/blogftrack-brand-mentions-perplexi... | Keyword.com ®90.3% 10.58% | | Perplexity © 11.4% V¥ 44.2% | | Perplexity Al ©16% | | Peec.ai ©0.77% | | PeecAl 13

https://growb: com/solutions/lim-intell Jperple... | GrowByData ®88.3% ¥5.2% | | Perplexity ®14.3% 4.0% | |Perplexity Al @ 1.2% 8.0% | [ ChatGPT ®11% ¥67.6% 10
https:/, com/soluti i \atgp... | GrowByData ®931% “+3.8% | | ChatGPT ©14.5% ¥9.9% | | Perplexity @©0.87% | | Perplexity Al @ 0.65% | | OpenAl 10
https://searchengineland.com/quide/how-to-measure-br... | Search Engineland ®94.3% | [Semrush ®4.7% | [ChatGPT ©0.26% | [ SE Ranking ®0.26% | [ RankScale ®0.26 23
https://agencyanalytics.com/blog/track-serp-features AgencyAnalytics ©95.8% V1.5% | | Google Search Console  ©2.8% 11.4% | | Semrush ©2.3% V18.9% | | Ahrefs @0.2 1
https://www.getpassionfruit.com/blog/ai-visibility-bench... | Passionfruit SEO ®39.5% 171.1% | | GetPassion Frut ®27.8% ¥9.5% | | Passionfruit ®22.7% ¥15% | | Get Passionfruit 15
https://www.advancedwebranking.com/help/ai-brand-m... Advanced Web Ranking ©99.4% V0.57% | | AWR @0.57% I3
https://www.semrush.com/free-tools /ai-search-visibility-... |Semrush ®100.0% 10.00% 15
https:ffahrefs.com/blog/brand-mentions Ahrefs  ®99.4% V“0.61% | | ahrefs.com ®0.61% 10
https://www.brandwatch.com/blogishare-of-voice Brandwatch ©@93.6% ™25% | | Semrush  @10.2% ™M7.0% | | Ahrefs @9.8% ™131% | | Google Trends @0.34% | | Profc 11

https://keyword.com/blog ftrack-brand-mentions-chatgpt Keyword.com ®97.2% v0.45% | | ChatGPT ®2.8% 119.0% | | Otterly Al ®0.69% ¥70.2% | | Peec.ai ®0.69% ¥70.2% 15

https:flotter|y.ai Otterly.Al ®87.3% 10.42% | | Otterly Al ®88% ¥32.5% | | ChatGPT @2.8% V35.2% | | Perplexity @ 2.5% | | OtterlyAl 25
https://www.rankshift.ai/blog/perplexity-ai-tracking Rankshift ®66.7% 114.3% | | Perplexity ® 24.5% 1™46.8% | Perplexity Al ®11.0% 731.9% | | GrowByData ®3.2% 7
hitps:/iwww semrush com/blog/llm-monitoring-tools Semrush ©®94.0% V61% | [Peec Al ©57% | [Profound ©4.3% | | Passionfruit ®036% | | Semrush Al Toolkit ®0. 16

https://www.withorb.com/blog/competitive-pricing-tools WithOrb =~ @ 35.2% ¥ 47.2% | |Orb  ©22.0% | | Orb Billing ©12.4% ™1.6% | | Price2Spy ©®1.2% ™0.80% | | Pricefx <@ 3

https:fiwwwscrapxjo/blog/top-competitor-price-monitor... | ScrapX ®88.7% | | Competera ©12.9% | | Visualping ®12.5% | Pricefy ©101% | | Priceva ®85% | | Aimondo @ 2

https://www.averi.aiflearn/how-to-track-your-brand-s-vi... AveriAl @711% M422% | Averi ©M.2% | |averiai @5.8% ¥76.9% | | ChatGPT ©@4.1% “339% | | Averiai ©33% 16
https://exposureninja.com/blog/track-brand-visibility=in-... Exposure Ninja  ® 991% +0.87% | | Exposure_Ninja ®0.87% | Profound ®0.43% 12

https://visualping.io /blog/top-tools-competitor-price-trac... | Visualping @ 96.9% 124.6% | | Skuuudle @3.1% V90.8% | | Prisync @26% | Competera ®2.2% V80.4% | | Price2S 2

https://ahrefs.com/blog/ai-search-competitor-analysis Ahrefs ®100.0% | | ChatGPT ®0.44% | | Perplexity © 0.44% 9
https://www.wiser.com/fags/map-compliance Wiser Solutions @ 65.0% V350% | | Wiser @®35.0% |  SkullCandy @ 0.90% | | Amazon ®©045% |eBay ®0.45% | 2
https://www.semrush.com/blog/measure-seo-share-of-v... |Semrush ©100.0% 10.00% ]
https://seranking.com/ai-visibility-tracker.html SERanking ®100.0% 10.00% | (WPSEO Al ®0.46% 2
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5. Sentiment Overview

This report provides a clear view of how your brand is perceived in Al-generated responses
across multiple LLM platforms. It helps you understand the tone of the conversations
mentioning your brand and compare it with competitors, enabling data-driven strategies to
strengthen your brand reputation.

« Your Favorability Score: Your overall favorability score indicates whether Al responses
about your brand are positive, negative, or neutral. Starting at a baseline of 50
(neutral), positive mentions raise the score, negative mentions lower it, and the overall
score reflects the combined effect of all mentions-if positive and negative balance out
or all mentions are neutral, the score may stay at 50. Scores above 50 indicate some
positive sentiments, while scores below 50 indicate some negative sentiments.

« Your Favorability by Platform: Favorability score is also reported by platform,
allowing you to see where mentions are contributing positively or negatively to your
score.

« Brand Favorability: On this same page, you can view favorability scores for multiple
brands, both overall and by platform, to understand how your brand’s perception
compares with competitors.

Together, these views provide actionable insights into your brand’s reputation, highlight
areas for improvement, and guide strategies to enhance your perception and reputation in
Al responses.

Platform Location Prompt Intent Brand/Non-Brand Prompt Prompt Group 2025-10-01 2026-02-18

@ Make changes to filters to enable Apply

Brand Mention (All) ( ChatGBD ) [=
Your Favorability Score @ Brand Favorability o i
52.7 3% Brand Mention Overall ChatGPT Google Al Mode Google Al Overview Perplexity
Semtush 522 123% 519 r1e% 520 150% 513 uotou 523 rasy
GrowByData 52.7 T13% 523 4-62% 522 143% 54.2 TB.A% 528 T4.2%
Your Favorabllity By Platform Avefs 512 11e% 511 r23% sis 131 508 1023% s08 t1.2%
ENGINE FAVORABILITY #  SE Ranking 530 148% 515 L-0.02% 542 18.4% 519 T38% 527 132%
Google Al Mode 522 ta3% Keyword.com 512 1016% 508 v-45% 517 13.5% 506 W -0.49% 513 1018%
ChatGPT 523 y-62% Otterly.Al 543 135% 52.0 ¥-101% 573 1146% 520 T39% 536 T71%
Google Al Overview 542 raa%
Erofound 55.2 13.3% 53.0 ¥-98% 579 1159% 513 T25% 52.9 158%
Perplexity 528 142%
Advanced Web Ranki 513 12.6% 52.8 156% 513 1T26% 50.0 —0.00% 50.3 10.58%
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6. Sentiment Composition

Your overall fFavorability score, shown in the Sentiment Overview report, reflects the
balance of positive, negative, and neutral mentions for your brand as well as for other
brands. The Sentiment Composition report gives you the opportunity to see how this mix is
distributed at the brand level. The bar chart displays the percentage of positive (green),
negative (red), and neutral (amber) mentions for the top 10 brands, which you can select
using the brand filter. Brands are ordered by total mentions, making it easy to see where
sentiment is concentrated.

Clicking on any segment of a bar shows the underlying examples driving that sentiment,
along with the reason and a screenshot of the Al response. This helps you understand why
a brand is perceived in a certain way and identify areas to improve perception.

This report provides actionable insights into what is driving your sentiment scores, allowing
you to compare brands and make informed decisions to strengthen your brand reputation.

Sentiment Overview  Sentiment Composition I

Platform Location Prompt Intent Brand/Nor-Brand Prompt Prompt Group 2025-10-01 2026-02-18

(D Make chanaes o filters to enable Applv

97.2% (Ahrefs) x

Tc ] -
s’ Workflow Strategy: Build a repeata

clusters and SERP features including SGE/AI overview:

Top Brands Sentiment Distribution @

Workflow Integration: Integrates with keyword lists and dashboards
against competitors

ures and
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7. Topic Composition

Your overall fFavorability score, shown in the Sentiment Overview report, is influenced by
the mix of positive, negative, and neutral mentions. The Topic Composition report lets you
see this mix at the topic level. The bar chart shows the percentage of positive (green),
negative (red), and neutral (amber) mentions for different topics by selecting your brand
from the brand filter, or you can select competitors or other brands to see their perception
on different topics. To the side of the topic composition, the report also shows the same
sentiment breakdown by different Al platforms.

You can use this report to identify which topics are driving positive or negative sentiment
for your brand or competitors. Clicking on any segment reveals the underlying responses
and reasons, helping you uncover actionable insights and guide strategies to improve
brand perception across different topics and in different platforms.

Sentiment Distribution by Topic ® (cracsn) ¢ Sentiment Distribution by Platform o ( ) #

5.7% (Google Al Overview) x

8. Prompt Overview

The Prompt Overview report provides a detailed view of all the prompts being queried and
how your brand is performing across them. For each prompt, it shows your visibility, your
visibility rank, your citation share, and the top 10 brands and their visibility. Clicking on any
individual prompt opens a snapshot showing screenshots of the Al responses for that
prompt across different platforms.

© GrowByData, LLC All Rights Reserved. info@growbydata.com
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Similar to the Domain and Content Coverage filters, this report includes a Brand Coverage
filter. Using this Filter, you can focus on prompts where the Al responses mention only your
brand (but not competitors), only competitors (but not your brand), responses mentioning
both your brand and competitors (overlapping), or responses citing other brands only. This
allows you to isolate specific response patterns and better understand your brand'’s
performance across prompts.

This report helps you analyze your brand’s visibility and influence at the prompt level,
compare performance with competitors, and identify opportunities to improve presence
and citation share across Al platforms.

Prompt Overview Shapshot =

Platform Location Prompt Intent Brand/Non-Brand Prompt Group Brand Coverage 2025-10-01 2026-02-18

@ Make changes to filters to enable Apply

PROMPT YOURVISIBILITY & YOUR RANK YOURCITATION SHARE - TOP BRANDS

hitps://sparktoro.com/blog/how=can-...  100.0% +1000% 1 - 22.2% 1100.0% GrowBybata | ® 100.0% 1100.0%

How does GrowByData track citations ... 968%  156% 1 58.6% 1314% GrowByData | © 96.8% 15.6% | | ChatGPT | @55% V55.7% | |perplexty | ©@5.3% 1100.0% | More®) Vv

What are the best tools for tracking ge... 95.0% +100.0% 1 = 1% M00.0% GrowByData | @ 95.0% 1100.0% | |Semush | ® 86.6% 1100.0% | |SpyFu | ®46.2% 7100.0% | Morels) Vv
How-does-GrowByData-track-citation... ~83.3% +1000% 1 - 88.2% 1100.0% GrowByData | ® 83.3% 1100.0%

How do | track Google Shopping Adsv... 571%  +1000% 3 = M5%  100.0% Googdle Ads | ©58.0% 1000% | | GrowByData | @ 571% 1100.0% | | Google Merchant Center | @ 33.6% 1100.0% | Mo
Why do different tools report different ...  47.0%  1100.0% 2 16.6% 1100.0% GrowByData | ® 47.0% T100.0% | | Google Ads | ®18.8% 1100.0% | | Google Analytics | ® 8.6% 1100.0% | More(s) V
How can | monitor if my brand is cited ... 36.5% ©228.4% 3 ¥4 48%  M3.0% Keyword.com | ® 52.8% ¥“16.2% | | GrowByData | ® 36.5% 1228.4% | | Perplexity |® 28.6% ¥3.4% | More(6) Vv

best map violation monitoring tools 350% 1100.0% n 5.6% 1100.0% MetricsCart | ® 68.3% 1100.0% | | Trade Vitdity | ® 57.5% 1100.0% | |Brand Alignment | ® 55.0% 1100.0% | More(6) *
How-do-|-track-how-ChatGPT-talks-a... 33.3% 11000% 4 - 61% 1100.0% Otterly.Al | @ 58.3% 1100.0% | |semrush | ©50.0% 1100.0% | | Peec Al | @ 41.7% 1100.0% | Mmore(s) vV

How do | track how ChatGPT talks abo... 22.6%  +15% 3 - 2.6% A1.9% OtterlyAl | ® 24.9% 1 236.6% | |GrowByData | ®22.6% 11.5% | |Keywordcom | ®151% ¥68.6% | More(s) W
what's the best tools to track perplexit... 21.3% ©1000% 15 - 31% 100.0% Brand24 | @ 46.7% 1100.0% | |keyword.com | ® 45.9% 1100.0% | |SE Ranking | ® 41.8% 1100.0% | More(s) v/
How can advertisers see competitor ...  19.3%  *100.0% 9 2.0%  M00.0% semrush | ©95.0% 1100.0% | | spyFu | ®81.5% 1100.0% | | AdSpyder | ®70.6% 1100.0% | Morels) v
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Upcoming Features Highlights

1. Holistic Insights

Holistic Insights provides a high-level, unified view of how brands and domains perform
across the modern search landscape. It summarizes share of voice and visibility across
Google Search and Al-driven search platforms, enabling a quick assessment of overall
brand presence and competitiveness. The view highlights total share of voice in Google
search, compares paid versus organic performance, shows total visibility in Al searches, and
breaks down visibility by different Al platforms, giving leaders a clear, at-a-glance
understanding of where top brands and domains are winning or losing across different
search landscapes.

2. Prompt Suggestion Tool

A prompt suggestion tool that generates a curated set of prompts across different
categories based on user-provided seed keywords. Through the interface, users can
generate prompts, manually add prompts to a group, and edit or remove any prompts as
needed.

3. Large Export Download Link

When a large export cannot be prepared within a few seconds, the system processes it in
the background and emails a secure download link to the user once it is ready. This
prevents users from having to wait on the page, reduces timeouts, and ensures reliable
delivery of large Ffiles. Users can open the link directly from their email and download the
File.
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